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Search is Changing
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Search Journey Has Changed
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Iʼm not alone.
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AI usage for trip 
inspiration risen 
from 34% to 
80% since 2023 
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84% of those who 
used were 
satisfied with AI 
and will use again
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183% growth in AI 
usage for travel among 
18- to 34-year-olds in 
a single year.
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Clear Shift
In user behaviour
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Web Mentions

They consider brand reputation, 
mentions, context, and popularity as 
signals of authority.

#1 factor.
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YES links are still 
important. !
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But how Digital PR as a 
whole contributes towards 
AI Visibility
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AI Search Engines perceive 
brands as entities just like 

traditional search engines do.
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The main differences is 
how they organise and 
return the information.
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A search engine is like a bookshelf An LLM is like a human brain
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Knowledge Graphs & 
NER Help Connect & 
Retrieve Information
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Travel

Experience

Beach

Food 

Tours

are

Destination

Is

Spain Thailand

Italy

Is

Is
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“Serena Williams won her 
seventh Wimbledon title 
on July 10, 2016.ˮ
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OpenAIʼs NER & Knowledge Graphs
NER highlights the “named things :ˮ

Serena Williams → Person
Seventh Wimbledon title → Event
Wimbledon → Location
July 10, 2016 → Date
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Tennis

Serena 
williams

Plays

Wimble
don

Woman

Is
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Takeaways
AI Search 
Engines 
understand 
names and 
entities 

Backed up by 
citations, links 
and social 
signals this 
prioritises 
results

If we can get top tier 
publications citing 
us as source, then 
we can influence 
results
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Practical tips to get 
cited .
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TIP 1
Reverse
Engineering
Prompts
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Prompt

Sources
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TIP 2
Community
Mentions
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Reddit Sources
35%

Google AI 
Overviews

28%
Perplexity 15%

ChatGPT

10%
Grok

12%
Bing

15%
You.com
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Find 
conversations 
on Reddit
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TIP 3
Influence
Results
with Data 
Campaigns
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Build brand awareness 
in both traditional and AI 
Search engines when 
customers search for 
Luxury European 
Holidays

OBJECTIVE
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Relevant
Campaign

Target
Publications

and
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NER highlights the “named things :ˮ

OpenAIʼs NER & 
Knowledge Graphs

Greece→ Tourist Destination
Index → Affordability metrics
Popularity & authority → 
Links/Mentions
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Key Takeaways
Relevant data that 
we were able to 
contextualise and 
backup with clear 
methodologies

Picked up in 
trustworthy and 
relevant 
publications 

Cited in multiple 
publications to 
build on 
knowledge graph
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Reporting
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Peec.ai



#brightonseo

Peec.ai



#brightonseo



#brightonseo

LLMREFS



#brightonseo



#brightonseo

Meltwater
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All of these methods will 
give your campaigns an 

extra layer of value when 
reporting to clients.
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YES, itʼs a lot of change 
and itʼs tough to 

navigate .
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Thank You
Connect on LinkedIn

charlie@mintydigital.com


